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Digital Tools for Qualitative Research shows how the research process in its entirety can
be supported by technology tools in ways that can save time and add robustness and depth
to qualitative work. It addresses the use of a variety of tools (many of which may already be
familiar to you) to support every phase of the research process, providing practical case
studies taken from real world research.
The text shows you how to select and use technology tools to:
•
•
•
•
•
•
•

engage in reflexivity
collaborate with other researchers and stakeholders
manage your project
do your literature review
generate and manage your data
transcribe and analyze textual, audio and visual data
and represent and share your findings.

The book also considers important ethical issues surrounding the use of various technologies
in each chapter. Whether you're a novice or expert social researcher, this book will inspire
you to think creatively about how to approach your research project and get the most out of
the huge range of tools available to you.
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Reviews
“This is the first book on the digital technologies of qualitative research to go beyond the limits
of the earlier era of stand-alone qualitative data analysis software packages. This book
acknowledges those earlier tools as it goes on to explore the potential of the internet and other
digital tools, filling a critical gap in the universe of qualitative research methodology texts.”
—Judith Davidson, University of Massachusetts–Lowell

“This is an authoritative, thoughtful and consistently useful treatment of digital resources for
qualitative researchers. It is grounded in the authors’ wealth of practical experience and unlike
other texts in this field, it guides the reader right through the whole range of ways in which
digital tools can support the contemporary researcher across the qualitative research process in
its entirety.”
—Nigel Fielding, University of Surrey

sagepub.com

Use Priority Code QRSI30 during onlinecheckout!
*discount code expires 12/31/18

