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ResearchTalk, Inc.

(631) 218-8875 Fax (631) 218–8873

1650 Sycamore Ave. Suite 53

Bohemia, NY 11716

Email: Information@researchtalk.com
Web: www.researchtalk.com   
The Analytic Black Hole: Avoiding the Code-Retrieve Trap in Qualitative Analysis
Instructor: Ray Maietta 
Thursday and Friday, October 28-29, 2010
Registration Form Details:

· Page 1: Session Information

· Page 2 and 3: Session Description 
· Pages 4 and 5: Payment Information Form and Cancellation Policy
Registration Procedure: 

Complete the Payment Information Form on Page 4 and return the completed form to ResearchTalk via mail, fax or email.
Session Location:
Edgehill Farms Clubhouse, 391 Springfork Drive, Cary, NC 27513
Session Time:

The session will begin at 9:30 am and end at 3:30 pm.
Cost:

$ 525.00 per person
Hotels in the Area:
Here are the names of three hotels in the local area.  Each is a $ 15 - $ 20 cab ride from the hotel to the session site.

TownePlace Suites Raleigh Cary/Weston Parkway – Cary, NC

Phone: (919) 678-0005
http://www.marriott.com/hotels/travel/rdutw-towneplace-suites-raleigh-cary-weston-parkway/ 
Hyatt Place Raleigh-Durham Airport – Morrisville, NC 
Phone: (919) 405-2400

http://raleighrdu.place.hyatt.com/hyatt/hotels/place/index.jsp 
Homewood Suites Raleigh/Cary – Cary, NC
Phone: (919) 467-4444   

http://homewoodsuites1.hilton.com/en_US/hw/hotel/CRYHSHW-Homewood-Suites-by-Hilton-Raleigh-Cary-North-Carolina/index.do
The Analytic Black Hole: Avoiding the Code-Retrieve Trap in Qualitative Analysis

Instructor: Ray Maietta 
Thursday and Friday, October 28-29, 2010
Course Description
Have you ever asked: “I’ve coded my data, now what?”   If so, stop!  This question signals a process that is usually oriented toward linear and predictable steps in data analysis where analysis plans are largely deductive and the analyst serves as a passive reader of text.  Alternatively, active engagement with data requires a posture of learning from the unexpected and letting the pace and direction of an analysis approach grow and move as more data is reviewed.  Decisions about analytic steps reflect substantive discovery.  There are concrete exercises you can do to increase the likelihood of keeping a ‘nimble’ mind throughout your data review process.  These exercises form the foundation of this course.

Each exercise represents an analysis module aimed at approaching data from multiple directions and using codes as one of several heuristic devices aimed at accessing both predicted and unpredicted information in the text of your data documents.

Exercise 1:  Key Quotations

· Episode profiles – how can you use key quotations from your data documents to shape dynamic pictures, in written and diagram form, of what you learn from these data collection episodes?

Exercise 2: Memo writing to develop stories and direct analytic tasks 

· Memos may provide core material that winds up in final presentations.  Additionally, they allow you to think out loud, direct next steps and debate key issues.  They also allow you to assess where you are at in your learning.

Key issues/topics for memo work are listed here:

· Outloud thinking within memos 

· Points of curiosity that emerge during your work

· Assessing: What do I know so far?

· Assessing:  Why important to the study?

· Assessing:  Reading your memos
Exercise 3:  What is a code? 
· Codebook evolution is analytic discovery.  Rather than just thinking of codes as topics for presentation we will examine examples of codes as tools that help us navigate through data.  Don’t use a code unless it is useful to you.

Exercise 4:  What winds up in a presentation?  

· This exercise may open our workshop.  We will work backwards.  Using examples, we will review short sections of qualitative publications to discuss what preceded the writing.  What has to happen to arrive at something publishable?  Working with existing pieces is one of the best ways to answer this question.

Note:  The exercises are organized in a way to invite new or experienced qualitative researchers, with or without their own data, to learn from each other.  If you do not have data yet, we will supply qualitative data for you.  If you are engaged in a qualitative project, bring at least one of the following for you to use during the course exercises:

· 5-7 quotations from the same interview or focus group for one of your qualitative projects.

· A qualitative memo – simply answer the question: “What do I know so far about my project as a direct result of having read my interviews, fieldnotes and focus groups?”  Include actual quotes from the data in your writing.

· A codebook for a qualitative project.

· Your favorite published qualitative article.

Feel free to send any of these items to info@researchtalk.com at least 2 weeks prior to the course for review and possible inclusion on course discussion.
Payment Information Form

Cost:
$ 525.00 per person
Please send payment (personal check or money order made out to “Research Talk, Inc.”) or credit card information with the following Payment Information and Course Selection sheets to:

ResearchTalk, Inc. 

1650 Sycamore Ave, Suite 53; Bohemia, NY 11716

Phone (631) 218-8875, Fax (631) 218-8873

Email info@researchtalk.com
	Personal Information:
	Credit Card Information:

	Name:


	Name on card:

	Position and Department:


	Credit card number and security code:



	Institution:


	Credit card expiration date:

	Mailing Address:


	Credit card billing address:

	Office Phone:
	Home Phone:

	Email Address:


	


Total Payment Amount:   


$____________
How did you hear about this event? ______________________
Cancellation Policies: 
· Credit

· Full credit for any canceled class can be transferred to any ResearchTalk service.  Credit must be requested by the start date of the event (October 28, 2010), and must be used within 6 months (April 28, 2011).

· Refunds

· If we cannot accommodate you in a course you registered for, we can issue a credit toward any ResearchTalk service or session or issue you a full refund for the course.  Credits must be used within 6 months of the start date of the event (April 28, 2011).

· Full refunds, less a flat administrative fee of $ 300.00, will be issued for any course enrollments canceled by you on or before September 16, 2010. 

· Refunds will not be issued for any course enrollments canceled by you after September 16, 2010. 

· Registration Transfers

· You are welcome to allocate your space to another colleague at any time for NO additional fee. Please notify us of such changes and transfer all registration information to this person.
All registrants who prepay will receive confirmation via electronic or paper mail.  No seats can be guaranteed without prepayment.  Directions and course details will be sent with final confirmation.
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